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How will your botto esources
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Mankind does not profit
from a barren planet
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A WORLD WITH DIMINISHING RESOURCES
WILL DIMINISH PROFITS
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By 2030, we will need two earths to meet our natural resource

needs. Can you imagine what the costs will be?

Businesses all over the world will suffer from the rising costs
of operating in an environment of diminishing resources and

increasing taxes to repair the damage created “upstream” .

Communities across the planet will be impacted by the higher
costs of food and electricity and rising medical bills from
excessive pollution and poor diets, which in turn will lead to
lower productivity. Every business will be affected by a world
with scarce resources. All businesses rely on natural resources
— just think of a world with little or no fresh water. No one is

exempt.

But your business can take the lead now by acting more swiftly
and decisively. Stay ahead of the curve. Switch to greener
practices. You will not only be seen to be leading the way, you
will be placed advantageously to reap the rewards of a more

discerning customer base.

CHAIRMAN'S MESSAGE

We are all members of a global village. Our lives are closely
interdependent whether we are customers, employees,
shareholders or suppliers and providers of service. We live
on one planet; it is our only home. It provides everything
we need to sustain us. But we need to remember that this
planet has a finite capacity, and our present path is perilous
as we consume 50 percent more than the planet’s ability to
replenish resources such as freshwater, timber and fish.

WWEF has a global brand presence that is recognised and
trusted. Working with WWF offers your company the
opportunity to demonstrate leadership in addressing
environmental challenges. Your customers expect your
company to be the vanguard of issues of the day; as do your
employees. The reason for this attitudinal change is because
business, while often criticised, is seen as decisive and
results-oriented.

Join the WWF-Hong Kong Corporate Membership
Programme. It will enhance your brand and shareholder
values. By working together we will leave a legacy that
benefits this and future generations of customers, employees
and shareholders.

T.C.H. Yang
Chairman
WWF-Hong Kong
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We believe that everyone must be a part of the solution. Mankind
now needs to solve the problems we have created. WWF is proud of
our track record of working with the corporate sector. What makes
us different ? The WWF approach is to listen carefully and engage
with all stakeholders on an issue before deciding how to meet
environmental challenges. We must ensure that development is
sustainable; and we look for scientific solutions to complex
problems — solutions that bring benefits to all parties, and create
both long-term monetary and ecological value.

This approach is effective, and has allowed WWF to create long-term
partnerships with major companies globally. Our trustworthiness
means that corporate sponsors across the world are willing to

work with us and contribute financially. WWF’s well-established
reputation as a pragmatic conservation organisation not only
achieves conservation outcomes on a scale necessary to bring about
change, but also enhances our supporters’ brand image. Experience
shows that “turning green” actually improves corporate profitability

through a greater emphasis on efficiency and productivity.

The Corporate Membership Programme is a crucial source of
unrestricted income to finance certain conservation activities that
often lack “marketing glamour” . Our success in achieving a trawling
ban in Hong Kong waters was funded solely from our unrestricted
cash flow. The Corporate Membership Programme also provides

“seed capital” for new initiatives.

Your support is vital. Please join the WWF-Hong Kong Corporate

Membership Programme today.
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“I have participated in WWF's volunteer work
at the Mai Po Nature Reserve as well as other
education programmes with my colleagues. We
learned about the importance of preserving our
environment and we all enjoyed the activities
very much. I am proud of being a member of a
company which supports good environmental
causes.”

Francis Kwei

On-Wing Care Manager

Hong Kong Aero Engine Services Limited
Member since 2006

“Whether as an individual or as a company, I see
the reduction of our carbon footprint as a pressing
issue. When participating in LOOP, we noticed
a reduction in our overall carbon emissions as
well as in our operating costs. At the same time, it
enhanced the company's image which helped us
with staff recruitment.

Nowadays, the younger generation cares more
about corporate social responsibility; we can attract
these high-caliber people to our company and they
will be proud of being a member.”

Francis Mok

Group Human Resources Director
Jebsen Group

Member since 2000

“WWEF... are the experts in sustainability
issues and we have partnered with them
over the years. WWF has given us valuable
recommendations for our environmental
programmes and policies, and has
organized different activities for our staff
members. We hope we can keep working
together for a low carbon and sustainable
Hong Kong.”

Victor Kwong

Chairman of Environmental Working
Committee

The Hong Kong and China Gas Limited
Member since 2000
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HOW YOUR DONATIONS ARE INVESTED

3.9% B
6.3% FHHRIGEH) Trading cost 3.0% YR IREE B G ANRS
Fundraising events  HK$2,686K WWEF Network
HK$2,120K
HK$4,341K 82,120 53.4% EEH
4.4% T Conservation programmes
Administration —_ HK$36,673K
HK$3,059K
9.7% ZBHEER
Communications
HK$6,665K

13.9% S5

Membership management

HK$9,563K
53% tHEHEHE
Community education

HKS$3,650K
2011 BUEEERYSZ 3 I ¢ 6,875.78 T
Expenditure allocation for FY 2011: HK$68.757 million
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CONSERVATION INVESTMENT
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12.4% ﬂﬂ@ﬁﬂﬁ Others 34.4% ﬁ%\“ﬁ
Regional / Climate
Wetland

12.1% ZER8JEE
Footprint

31.9% ANHAEPI % ER

Local Biodiversity
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Approximately 49.9 percent comes from urestricted donations. Our Corporate Membership Programme is an important

source of these donations.
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AS A CORPORATE MEMBER,
YOU WILL BE ENTITLED TO:
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Diamond Diamond Gold Pearl Silver
BRI E Hlik Learn about conservation from eco-experts
A g A (L)
Free Subscription tg WWE's newsletter, About Life v v v v v
B EG BIHE
Get Regular Updates on WWF News v v v v v
B A E R v v — — —
Invitation to WWF Annual General Meeting
KA B IR ORAE 1 G B E I — R v v B R NYTEEE
One Free Mai Po Nature Reserve Guided Visit 50% off 50% off 20% off
K3 RO T e BRI B — K " v
One Free Mai Po Nature Reserve Boardwalk Guided v tﬁﬁ;? 4;(‘5“%? / 2\3};&1? —_
Visit ° ° °
G B R G W — K
One Free Conservation Seminar v v v - -
JCMAF B SRERER R e O e B A B I —
One Free Island House Conservation Studies Centre v —_ —_— —_ —_
Guided Visit
T EG A O R B — K v — — — —

One Free Hoi Ha Marine Life Centre Guided Visit

B P& 5255 Be part of the solution and help make positive changes
Fh G 20 (IR 2 S 3 H (LOOP) 5 S ¢ JHl

Waiver of the Participation Fee for the Low-Carbon v v v v v
Office Operation Programme (LOOP) for the First Year
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Participate in WWF's Volunteer Programmes v v v v v
58S K T S R » » » _ _

Priority Booking for WWEF's Special Events
MBI 2 B 7 S S 7 T S R Bl

Invitation to Exclusive Double Diamond Member v — — — —
Event

#2713 4 Enhance your corporate image
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Invitation toHAward P?esentation Ceremony v v v v v
A 1 25 7 LR Y

Use of WWF Corporate Membership Logo
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Acknowledgment on WWF's website, in our v v v v v
newsletter, About Life and Annual Review, on a
Poster at Mai Po and in various advertisements
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Use of WWF Chrisi?nas e—carnd with Member Logo v v v v v

& B RS & A S Ak I T TR A R

Share Member's Green Initiatives and Sustainability v v v v —

Reports on WWF's website once a year
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Member Logo Displayed on WWF's website Eep bk v — — _
Also Hyperlink to
Member's website
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One Free Full Page Advertisement in WWF's v 20% off _ _ _

newsletter, About Life

TR MBI R (i ZED
Member Logo Displayed in WWF's newsletter, About v —_ —_ —_ —_
Life
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TOGETHER WE WILL PROFIT FROM A LIVING PLANET
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Since 2004, WWF’s Save

Our Seas campaign had been
working to draw attention

to and reverse the decline of
the once-thriving Hong Kong
fisheries. After seven years of
® negotiation and hard work,
4 WWEF successfully lobbied the
Hong Kong government to
approve a ban on trawling in
Hong Kong waters.

Education outreach programmes continued
at our three Conservation Education Centres
in Mai Po, Hoi Ha and Tai Po, welcoming
over 150,000 students from Hong Kong and
helping them learn about conservation issues
through experiential learning programmes.
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We worked with over 400 ’ ’

companies and organizations
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2.7 million people participated in
Earth Hour 2011, and 84 percent of
participants surveyed saying they

° _ would “go beyond the hour” and adopt

SR Why we are here . .

&) BTBULERRHE » BRI EATSGIRS - a more sustainable lifestyle.

% To stop the degradation of the planet’s natural environment and
to build a future in which humans live in harmony with nature.
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