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VISION & MISSION
VISION: WWF-Hong Kong is working to transform 
Hong Kong into Asia's most sustainable city.

MISSION: WWF is one of the world's most 
respected conservation organizations, with a network 
active in more than 100 countries. WWF's mission 
is to stop the degradation of the planet's natural 
environment and to build a future in which humans 
live in harmony with nature, by:

●	 Conserving	the	world's	biological	diversity

●	 Ensuring	that	the	use	of	renewable	natural
 resources is sustainable

●	 Promoting	the	reduction	of	pollution	and
 wasteful consumption.

For further information on collaboration 
opportunities, please contact:

Louisa Chan,
Development Director, WWF-Hong Kong
Email: lchan@wwf.org.hk

For any media enquiries, please contact:

Douglas Anderson,
Chief Content Officer, WWF-Hong Kong 
Email: danderson@wwf.org.hk
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OUR WORK WITH
THE CORPORATE SECTOR 

The challenges that the global environment is facing 
today are too big, too interconnected and too urgent for 
any one organization to solve alone. Therefore, WWF 
seeks to work with those who have the greatest potential 
to reduce the most pressing threats to the diversity of 
Hong Kong’s nature, and together find solutions to 
conservation challenges such as protection of oceans, 
issues of marine litter, over-fishing, water scarcity and 
climate change. 

By working with businesses, WWF aims to change 
behaviour and drive conservation results that would not 
be possible otherwise. More specifically, our work with 
businesses in Hong Kong aspires to do this by:

• promoting better production and responsible sourcing 
of raw materials that otherwise drive deforestation or 
unsustainable use of water; 

• raising awareness of the need to consume more wisely; 

• protecting some of the world’s most ecologically 
important places; 

• supporting the equitable sharing of natural resources; 

• encouraging a switch to 100% renewable energy and 
away from fossil fuels; 

• engaging jointly on public policy; and 

•	redirecting	financial	flows	to	support	conservation	and	
sustainable ecosystem management.

The cooperation with our partners is based on a common 
understanding of issues, shared ambitions or activities, 
and a willingness to speak out in public. In general, we 
distinguish three types of partnerships with companies:  

• Driving sustainable business practices;  

•	Communications	and	awareness	raising;	and		

•	Partnerships	on	Environmental,	Social	and
 Governance reporting. 

As this publication shows, many of WWF’s partnerships with 
companies leverage a combination of these approaches.

Our bilateral partnerships aim to deliver direct conservation 
results on key issues or in priority places by changing 
practices throughout a company’s operations and value 
chain. These intend to reduce the major environmental 
impacts of some of the world’s largest companies; 
achieve conservation results that would not otherwise be 
possible,	and	influence	related	sectors	and	markets.

WWF partners with business by raising awareness of 
key environmental issues and mobilizing consumer 
action through communications and campaigns 
(including cause-related marketing campaigns). 
These partnerships also aim to highlight the beauty 
and uniqueness of places and species for which WWF 
stands. This approach includes, for example, consumer 
actions to encourage the purchase of sustainable 
products	 such	 as	MSC-certified	 fish,	 or	 results	 in	
companies supporting campaigns that inspire action in 
favour of special places or endangered species like the 
tiger	and	Chinese	white	dolphin.

Businesses drive much of the economy, and have the 
power to demonstrate their social responsibility by 
ensuring that natural resources and ecosystems, which 
underpin their businesses, are used sustainably. Business 
is also primed to lead on rapid adaptation and on the 
innovative solutions needed to drive change and achieve 
zero impact in their operations and supply chains. 
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In support of our global mission, WWF-Hong Kong’s vision is to transform Hong Kong into Asia’s 
most sustainable city where nature is conserved, carbon pollution is reduced, and consumption is 
environmentally responsible.

We are pleased to introduce to you WWF-Hong Kong’s Corporate Partnerships Report. Our 
partnerships	play	a	vital	role	in	our	work	to	influence	the	course	of	sustainability	and	conservation	in	
Hong	Kong.	Corporations	play	a	vital	role	in	determining	the	future	of	the	planet,	both	by	their	actions	
and their support for conservation programmes.

Working	together	we	can	make	a	real	difference.
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CHAIRMAN & CEO MESSAGEOUR CENTRES
Corporate	and	community	groups	are	welcome	to	join	eco-
guided visits and activities at our WWF visitor centres. 

Corporate	membership	provides	various	discounts	 for	
visits and activities. An easy-to-use booking system is 
available online.

Island House Conservation Studies Centre

Hoi Ha Marine Life Centre

Mai Po Nature Reserve
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EARTHHOUR.HK

2 0 1 9
CHANGE THE WAY WE LIVE

REDUCE
RETHINK

In	partnership	with	Cathay	Pacific,	the	Asian	Waterbird	
Conservation	Fund	 (AWCF)	was	established	 in	July	
2005 with the aim of supporting projects across Asia that 
will lead to conservation of migratory waterbirds and 
their	 important	wetland	habitats	along	the	East	Asian-
Australasian	Flyway	(EAAF).

An	initial	donation	was	provided	by	Cathay	Pacific	and	
the fund has been sustained partly by money raised in the 
annual	Big	Bird	Race	and	through	donations.	Together,	
we have established many partnerships which will bring 
benefits	to	the	local	communities	at	the	AWCF	project	
sites.	A	 total	of	32	AWCF	funded	projects	have	been	
launched across 11 Asian countries from 2005-2018.

CATHAY PACIFIC
AIRWAYS

The	AWCF	is	seeking	corporate	support	to	deliver	
on-the-ground conservation impact across the 
twenty-two	countries	in	the	EAAF.

Read	more



to the 5,794 individuals, 327 schools and 5,450 companies that 
pledged to turn o� non-essential lights for one hour on 24 March 

to fight climate change, reduce waste and live sustainably!

THANK YOU

特別鳴謝 SPECIAL THANKS
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CHINA EVERBRIGHT 
INTERNATIONAL LIMITED

WWF	and	Everbright	 International	Environmental	
Protection	Charitable	Foundation	have	partnered	on	
Earth	Hour	 for	 the	past	 five	years.	Earth	Hour	 is	 the	
world’s	 largest	environmental	movement.	At	8.30p.m.	
on 24 March 2018, millions of people across the globe 
united	and	switched	off	their	lights.

In Hong Kong, we received 11,200 pledges from 
individuals, companies and schools to switch off non-
essential lights and take part in a conversation about the 
destruction of our natural spaces and the need to protect 
bio diversity before it’s too late.

China	Everbright	International	Limited	also	sponsored	
the charity premier of the documentary Earth: One 
Amazing Day	 on	 19	September	2017	 and	provided	
complimentary tickets to secondary schools, youth and 
under-privileged groups. The inspirational film shows 
how to help our planet and the animals that share our 
home. It showed the invited guests that even small 
changes can help reduce the damage to our planet from 
plastics and over-consumption.
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COCA-COLA CHINA LTD.

Since	 2007,	 Coca-Cola	China	Ltd.	 and	WWF	have	
worked together to conserve freshwater resources 
around	the	world	and	 improve	the	efficiency	of	Coca-
Cola’s	operations.

From	April	2017-March	2018,	Coca-Cola	China	Ltd.,	
in partnership with WWF-Hong Kong, supported the 
project	Water	Saver	School.	The	objectives	of	the	project	
are to empower and train a group of young adults 
aged 18-25 to assist in educating and promoting water 
conservation in primary schools. In addition, WWF 
helped to facilitate primary school students in reducing 
water consumption on school campuses and teach them 
to recognize the importance of water resources and how 
to conserve water in their daily lives.

In	October	 2017,	 Covestro	 and	WWF-Hong	Kong	
launched	a	school	education	project	entitled	The	Story	
of	Ocean	Plastics,	designed	to	 increase	young	people’s	
understanding and awareness of marine litter issues, in 
particular, single-use plastics. 

The project gives students hands-on experience of 
the wonders of our marine environment and how it is 
affected	by	litter,	with	the	ultimate	goal	of	promoting	the	
adoption of a sustainable lifestyle.

The project included the development of teaching guides 
and content alongside teacher training. WWF-Hong 
Kong	adapted	the	Covestro	children’s	story	book	Bright	
Minds for A Brighter World and integrated it into its 
outdoor experiential learning programmes.

A total of 800 students across 20 schools are joining 
WWF-Hong Kong’s learning experiences at Hoi Ha 
Marine	Life	Centre	 and	 Island	House	Conservation	
Studies	Centre	where	they	will	 learn	how	to	carry	out	
coastal marine littler surveys. The scientific survey 
methodology will enable students to become citizen 
scientists and carry out research and monitoring.

COVESTRO

Water audit activities were initiated, equipping students 
and teachers with knowledge and know-how related to 
local and global water issues. In addition to fixing flow 
controllers to taps on campus, every student in the 15 
participating schools received a take-home kit to take 
action and to spread conservation messages to families 
and peers.

Each	kit	contained	two	flow	controllers,	flow	controller	
installation instructions and four wise action tags to 
encourage students to take water-saving actions at home. 
A total of 10,542 students received take-home kits and 
water consumption at participating schools was reduced 
by 498,180 litres. A Story of

Ocean Plastics

Citizen science programmes and activities are available for schools, 
corporates and community groups. 
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CREDIT SUISSE

Credit	 Suisse	 and	WWF	have	had	a	 long	history	of	
working	together	globally.	 In	2017,	Credit	Suisse	and	
WWF-Hong Kong partnered to produce a primer on 
climate change for the investment community.

To help institutional investors understand the major 
issues surrounding climate change, we have produced 
a	primer	with	a	 focus	on	 the	Asia-Pacific	 region	and	
covering the scientific research, complex policy issues, 
dynamically	changing	technology	and	potential	financial	
risks and rewards. It includes a directory of global go-to 
resources on the topic.

For more info on the primer or to learn
about	our	workshops	for	qualified	
institutional	investors	and	financial	
professionals, please contact: 
environmentalfinance@wwf.org.hk

H&M	and	WWF	entered	a	partnership	in	2013,	focusing	
on  water stewardship, taking the whole supply chain into 
account  and went far beyond the factory lines. 

The aim is to raise awareness, to improve responsible 
water use throughout H&M’s entire supply chain, and 
to inspire other companies to take action towards more 
responsible water management. In 2016, the partnership 
expanded to also include climate action and a strategic 
dialogue related to H&M and the fashion industry’s 
broader sustainability challenges and opportunities. 

In 2016 and 2018, H&M and WWF joined forces to 
launch children’s collections aiming to inspire people 
to care for our planet. The collections featured prints of 
iconic endangered species, such as the tiger, snow leopard 
and polar bear with 10% of the collections' sales donated 
to support WWF’s work in conserving at-risk species.

In	April	2017,	H&M	announced	a	new	climate	strategy	
that was developed in collaboration with WWF and 
entered	WWF’s	global	programme	Climate	Savers.

In Hong Kong, WWF and H&M are developing plans to 
advance this strategic  international partnership.

H&M
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The rationale for the primer is to strengthen institutional 
investors understanding of climate change and how it can 
affect the investment process, and to get them to start 
using it as a reference in framing their investment policy 
and decisions. 

KAS	 (Konrad-Adenauer-Stiftung)	 has	 generously	
sponsored an initial series of workshops for institutional 
investors. Our team is available to arrange workshops for 
corporate groups and other institutions.

Read	the	primer
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THE HABITAT 
PENANG HILL

The	Habitat	Penang	Hill	is
our	partner	for	the	City	
Nature	Challenge	2019.	
Schools,	corporate	and	
community groups can join 
City	Nature	Challenge	2019.
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The	Habitat 	 Penang	Hill	
have partnered with WWF-
Hong	 Kong’s	 One	 Planet	
Youth initiative, a series of 

programmes	designed	 for	people	aged	15-30	to	 learn	
about, and play a role in, environmental conservation. 
By empowering the younger generation with knowledge 
about environmental issues, they are able to change their 
lifestyle and protect our beautiful planet. 

Our	One	Planet	Youth	recently	conducted	a	BioBlitz	at	
Penang	Hill,	aided	by	a	group	of	experts	and	utilising	
iNaturalist to see how many species they could spot. 
The	Penang	Hill	BioBlitz	was	organised	by	The	Habitat	
Penang	Hill	 and	 its	 sister	organisation,	The	Habitat	

Foundation, together with partners from Malaysia and 
around the world.

The	Habitat	Penang	Hill	provides	the	most	authentic,	
diverse  and  educat ional  Malays ian  ra infores t 
experience. The Habitat aims to promote environmental 
consciousness and conservation awareness among 
its visitors. 

The	Habitat	Penang	Hill	with	Tiger	Beer	 and	other	
supporters has donated to the Tx2 project. We aim 
to double the number of wild tigers by 2022, the next 
Chinese	year	of	the	tiger.	Tx2	protects	tigers	and	their	
natural habitats by increasing protection and maintaining 
wildlife corridors.

Tiger Beer has teamed up with the WWF to help 
endangered species. Together, Tiger Beer and the WWF 
have	 created	 the	3890	Tigers	 campaign,	 a	 six-year	
campaign that focuses on the dwindling tiger population. 
It's	hard	 to	believe	 that	 there	 are	only	3,890	 tigers	
left in the wild. In the last century, the population has 
plummeted	and	illegal	poaching	is	to	blame.	Considering	
that the tiger was once the most abundant big cat in Asia, 
that's a huge loss.

WWF	is	working	with	a	coalition	of	 the	13	countries	
where t igers  roam free,  to  secure the effect ive 
management of 50 tiger heartlands sites, protecting 
tigers and their natural habitats by increasing protection, 
maintaining wildlife corridors and the connectivity 
between areas.

TIGER BEER
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HSBC

Commencing	in	2018,	Making	Zero	Impact	Fashionable	
is	a	project	supported	by	HSBC	which	aims	to	 forge	a	
collaborative network of fashion business leaders working 
together to discover and explore how they can individually 
and collectively advance and implement sustainability as a 
core value throughout strategic business planning, product 
development, company policy and operational practices. 

HSBC	has	been	a	long-term	strategic	WWF	partner	on	
a global scale for more than 15 years, most recently with 
the	HSBC	Water	Programme,	and	locally	in	Hong	Kong	

with	projects	 investing	 in	the	Mai	Po	Nature	Reserve,	
with our Nature with No Barriers programme and Mai 
Po	biodiversity	 survey,	which	 identified	over	2,050	
species at the reserve. Nature with No Barriers aims to 
open	the	Mai	Po	Nature	Reserve	to	the	widest	possible	
cross-section of society with the provision of facilities 
and tours for the disabled. With the help of a generous 
donation	from	HSBC,	WWF-Hong	Kong	has	been	able	to	
further	expand	access	to	the	tours	at	Mai	Po	by	providing	
community tickets.
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HSBC	also	 supports	 the	Hoi	Ha	Marine	Life	Centre	
which continues to play a very important role in our One 
Planet	education	programmes	on	marine	conservation,	
enabling local students and community groups to better 
understand issues relating to the
world’s oceans and interact on-site
with our local marine environment.

Read	more
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LEE HYSAN FOUNDATION

Lee	Hysan	Foundation	has	partnered	with	WWF-Hong	
Kong over several years and helped support many of 
our environmental programmes, such as our annual 
Earth	Hour	and	the	Mai	Po	Nature	Reserve.	This	year,	
Earth	Hour	was	held	on	24	March	and	received	a	total	
of 11,200 pledges from Hong Kong people committed to 
switching	off	non-essential	electric	lights	for	one	hour	to	
Let	Nature	Shine.	This	global	environmental	movement	
involves taking practical actions as a community to lower 
our carbon emissions and live more sustainably.

Lee	Hysan	Foundation	is	a	partner	on	the	Big	Bird	Race.	
Affectionately	known	as	BBR	by	participants,	the	Big	Bird	
Race	is	famous	as	our	longest	running	supporter	event.	
People	who	come	across	BBR	for	the	first	time	often	ask,	
“How can bird watching be a race?” The aim of the event 
is as novel as it is thrilling: spot as many birds as you can 
in	a	12-hour	period.	BBR	is	also	a	fantastic	way	to	spread	
the conservation message to the younger generation. By 
visiting	the	countryside	during	BBR,	they	will	encounter	
things they are not able to see in classrooms. This can 
really open their minds to Hong Kong’s diverse range of 
birds and encourage an interest in nature.
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Join us in supporting Hong Kong wetland biodiversity.
Support the Big Bird Race teams. 

23 FEB 2019

BIRD
RACE

BIG 

THANK YOU FOR SUPPORTING BIG BIRD RACE 2018!



18	/		Corporate	Partnerships	Report

SEARCH INVESTMENT GROUP

Search	Investment	Group	has	been	a	long	term	supporter	
of WWF-Hong Kong and our conservation projects.  
They have sponsored various conservation schemes such 
as	the	Mai	Po	Nature	Reserve,	China	Wetlands,	and	the	
East	Asian-Australasian	Flyway.

In	addition	to	the	protection	of	migratory	birds,	Search	
Investment Group also supported WWF’s ivory appeal 
to help protect elephants from the illegal wildlife trade.  
With	an	encouraging	result,	on	31	January	2018,	 the	
Chief	Executive	in	Council	has	approved	elephant	ivory	
ban to phase out Hong Kong’s ivory trade by the end of 
2021.  The measures have shown a very strong signal to 
both WWF and the international community of Hong 
Kong’s determination to protect wildlife.

Search Investment Group

©
 A

ngus Lau

©
 B

ena S
m

ith

THANK YOU!
for the support of our many sponsors, participants, volunteers and donors.

Walk for Nature in November supports WWF’s work to protect local biodiversity in green belt areas.



Lantau Island Hong Kong Island

New Territories

PAK NAI

WEST LANTAU

SHUI HAU

SOUTH LAMMA

TOLO CHANNEL AND HARBOUR

NINEPIN GROUP

SHARP ISLAND & SHELTER ISLAND
IN PORT SHELTERKowloon

YAN CHAU TONG MARINE PARK

THE BROTHERS MARINE PARK

SOUTHWEST LANTAU 
MARINE PARK SOUTH LANTAU MARINE PARK

3RS MARINE PARK*

TUNG PING CHAU MARINE PARK

SHA CHAU AND LUNG KWU CHAU 
MARINE PARK

HOI HA WAN MARINE PARK

CAPE D'AGUILAR 
MARINE RESERVE

* Marine park for compensation of construction of third runway project.
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SWIRE TRUST
Swire	Trust	and	WWF-Hong	Kong	have	had	a	
long partnership addressing the threats to our 
oceans.	Our	most	recent	project	is	Sea	for	Future	
which aims to protect Hong Kong from further 
biodiversity loss. Hong Kong is a biodiversity 
hotspot for marine life, however, marine species 
and ecosystems have been in severe decline due 
to poor management, rampant development, 
unregulated	fishing	practices,	escalating	marine	
traffic	and	marine	litter	pollution.

After completing research of marine hotspots 
in 2016, comparing different types of marine 
protection and assessing sustainable fisheries, 
Sea 	 f o r 	 Fu ture 	 comple t ed 	 a 	 f o l l ow-up	

stakeholder engagement identifying 
s e v e n  o c e a n  c o n s e r v a t i o n 

priority sites. We brought an 
accompanying exhibition, 

brochure and education 
programmes to the 

community.
WWF is advocating for 10% of Hong Kong waters 
to be designated as marine protected areas by 
2020	and	30%	by	2030,	with	no-take	zones	in	
existing and future marine parks.

Read	more

6 existing marine parks

3	proposed	marine	parks

WWF suggested
marine protected areas

IKEA

IKEA	and	WWF	started	their	global	partnership	in	2002,	
founded on the shared desire to safeguard and manage 
some of the world’s most precious natural resources. 
The global partnership now runs joint projects in 16 
countries, to promote the sustainable use of resources 
within the forest and cotton markets, and to positively 
influence	good	water	management.

IKEA	 has	made	 a	 commitment	 to	 sourcing	 only	
sustainable seafood around the world and in Hong Kong 
and partners with us on sustainable sourcing using our 
Ocean-Friendly Menu. This is a natural extension of its 
vision to be a responsible and sustainable business.©
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Read	our
Seafood	Guide



Join us in campaigning to protect the tiger. We need your support to
#EndTheTrade and close down Asia’s illegal wildlife markets and tiger farms. 

7 April 2019

THANK YOU FOR SUPPORTING RUN FOR WILD 2018!

The corporate champions supporting WWF 
to knock plastic out of our seas:

•	Eco	G		

•	Embry	Form

• Hatworld (Hong Kong)

•	Laura	Ashley

•	Marks	&	Spencer

• Muji

•	Plush	Wings

•	Satami

•	L’Éclair	de	Genie

• Hung Fook Tong
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PLASTIC IS NOT FANTASTIC
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Contact	us	to	put	the	
plastic levy to work for 
the environment.

Pledge	to	put	an	
end to single-use 
plastics.

#NoPlasticInNature

WWF-Hong Kong has partnered with retailers in Hong Kong who have 
agreed to support us by donating the proceeds of the plastic bag levy 
to support healthy marine ecosystem.

Read	more



READ MORE

Our	 Corporate	Membership	 Programme	 (CMP)	 expanded	 laterally	 in	 2017	 with	 the	 inaugural	
Corporate	Sustainability	Summit	&	Award	Presentation	at	the	Zero	Carbon	Building	in	Kowloon	
Bay	on	7	November	2017.	The	event	acknowledged	the	contributions	of	our	business	partners	from	
CMP,	LOOP	(Low-carbon	Office	Operation	Programme)	and	LCMP	(Low-carbon	Manufacturing	
Programme)	 for	 their	 commitment	 to	 implement	 climate	 change	 solutions.	 The	 event	 brought	
hundreds of businesses and corporate members together to share best practices in corporate 
sustainability	and	look	at	issues	such	as	ESG	reporting.

The	event	was	a	launchpad	for	our	new	CMP	programme	and	sustainability	advisory	service,	to	
assist in sustainability tracking and work with companies to advance conservation, community 
and business objectives.
 
At the event, we presented awards to 95 of our corporate members to acknowledge their support 
to	our	conservation	and	education	work.	Companies	participating	 in	the	climate-focused	LOOP	
and	LCMP	collectively	avoided	over	171,000	tonnes	of	carbon	emissions	in	the	previous	year	when	
compared	to	a	business-as-usual	scenario.	It	would	take	over	7,400,000	trees	one	year	to	absorb	
that amount of carbon. 

© WWF-Hong Kong

GREEN BUSINESS

READ OUR CORPORATE 
SUSTAINABILITY PROGRAMME
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OUR PUBLICATIONS
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CMP MEMBERS LIST

Double Diamond members

China	Everbright	International	Limited

Crystal	International	Group	Limited

Jebsen	Group

Kerry	Holdings	Limited

MF	Jebsen	International	Limited

Search	Investment	Group	Limited

The	Hong	Kong	Jockey	Club

The	Hongkong	and	Shanghai	Banking	Corporation	Ltd.

The	Wharf	(Holdings)	Limited

Diamond members

Citi

Man	Cheong	Metals	And	Building	Materials	Company	Limited

Pacific	Tiger	Group	Limited

Shaw	&	Sons	Limited

S.C.	Johnson	Ltd

Gold members

Carthy	Limited

Hang	Seng	Bank

Hayco Group

Henderson	Land	Group

MUJI	(Hong	Kong)	Company	Limited

ZeShan	Foundation

Pearl members

Canon	Hongkong	Company	Limited

Cathay	Pacific	Airways	Limited

Dah	Chong	Hong	Holdings	Ltd

Galaxy	Entertainment	Group

Kowloon	Development	Company	Limited

Li	&	Fung	Foundation	Limited

Swire	Properties	Limited

Simatelex	Group

Silver members

AFSC	Operations	Limited

Arup

AXA Hong Kong

Centuryan	Environmental	Services	Group	Limited

Chevalier	Group

China	Aircraft	Leasing		Group	Holdings	Limited

China	Everbright	Limited

China	Fortune	Investments	(Holding)	Limited

Chun	Wo	Development	Holdings	Limited

Cinda	International	Holdings	Limited

CITIC	Telecom	International	Holdings	Limited

Como	Como

COSCO	SHIPPING	International	(Hong	Kong)	Co.,	Ltd.

CREE	Hong	Kong	Limited

Crocodile	Garments	Ltd

D&G	Technology	Holding	Co.	Ltd.

Ecolab	Limited

Elite	Partners	CPA	Limited

Emperor	International	Holdings	Limited

E-pac	Packaging	Services	Co.	LTD

First	Shanghai	Group

Global	International	Credit	Limited

Gravity	Partnership	Limited

Hinrich Foundation

Hong	Kong	Aero	Engine	Services	Limited

Hong	Kong	Convention	and	Exhibition	Centre	
(Management)	Limited

Hong	Kong	Disneyland	Resort

Hopewell	Holdings	Limited

Hysan	Development	Company	Limited

Inchcape Hong Kong

Johnson	Matthey	Pacific	Limited

KPMG

LAWSGROUP

Lidl	Hong	Kong	Limited

Light	Engine	Limited

Linkz	Industries	Limited

Lombard	Odier

Long	Data	Technology	Limited

Manulife	(International)	Limited

Mayer	Brown	JSM

McDonald’s Hong Kong

Meiriki	Japan	Company	Limited

Modern	Terminals	Limited

MTR	Corporation	Limited

M.Y.Cheng	&	Co.	(Engineering)	Limited

Nameson	Holdings	Limited

Neonlite	Electronic	&	Lighting	(H.K.)	Limited

New	World	Development	Company	Limited

Noble	Group	Limited

Olympus	Capital	/	Asia	Environmental	Partners

Orient	Overseas	Container	Line	Limited

Pandora	Jewelry	Asia-Pacific	Ltd

PCCW	Limited

Rothschild	(Hong	Kong)	Limited

Sa	Sa	International	Holdings	Limited

WWF-HONG KONG CORPORATE MEMBERS 2018
Shenzhou	International	Group	Holdings	Limited

SHINEWING

Simmons	Bedding	&	Furniture	(HK)	Limited

Sinomax	Health	&	Household	Products	Limited

Swarovski	Hong	Kong	Limited

Swire	Resources	Limited

Time	Interconnect	Ltd

Texwinca	Holdings	Limited

The	Bank	of	East	Asia,	Limited

The	Dairy	Farm	Company	Ltd	–	7-Eleven

The	Hong	Kong	and	China	Gas	Company	Limited

The	Hongkong	and	Shanghai	Hotels,	Limited

Top	Form	International	Limited

Winnington	Capital	Limited

Contact	our	corporate	
partnerships team and work with 
us to transform Hong Kong into 
Asia’s most sustainable city. 

Read	our	Corporate	
Sustainability	
Programme.

Discover the range of eco-guided 
visits and activities available for 
corporate members at our WWF 
visitor centres.
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THE WWF NETWORK

Argentina

Armenia

Australia

Austria

Azerbaijan

Belgium

Bhutan

Bolivia

Bulgaria

Brazil

Cambodia

Cameroon:	Central	Africa

Canada

Central	America	&	Caribbean

Chile

China

Colombia

Denmark

Ecuador

Regional	Office	for	Africa

Fiji:	Southern	Pacific

Finland

France

Germany

Ghana

Greece

Hong Kong

Hungary

India

Indonesia

Italy

Japan

Korea

Laos

Madagascar & W. Indian Ocean

Malaysia

Mexico

Mongolia

Mozambique

Nepal

Netherlands

New	Zealand

Norway

Pakistan

Papua	New	Guinea:	W.	Melanesia

Paraguay

Peru

Philippines

Poland

Portugal

Romania

Russia

Singapore

Slovakia

South	Africa

Spain

Suriname:	Guianas

Sweden

Switzerland

Tanzania

Thailand

Turkey

Uganda

United	Arab	Emirates

United Kingdom

Ukraine

United	States

Vietnam

Zambia

Zimbabwe

WWF	International	(Secretariat)

Adria

Arctic

Borneo

Caucasus

Central	Africa

Central	America

Danube-Carpathian

Eastern	Africa

European	Alps

Guianas

Mediterranean

Mekong

Southern	Pacific

West Indian Ocean

WWF OFFICES AND ASSOCIATES AROUND THE WORLD REGIONAL OFFICES

TOPICAL OFFICES
European	Policy	Office
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Offices	in	Asia-Pacific	supporting	partnerships	for	more	sustainable	business	operations	and	supply	chains.

The	WWF	Living	Planet	Report	
shows an overall decline of 60% 
in population sizes of vertebrate 
species.	Read	more.



HK$347.86 million 

32

2,050+ CORPORATE PARTNERSHIPS REPORT

grant from Hong Kong Jockey Club 
Charities Trust to transform Mai Po into a 
21st Century Nature Classroom  

conservation projects in 11 
countries along the EAAF have 
been funded since 2005  

species recorded in Mai Po after a 
2-year biodiversity survey supported 
by HSBC
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Registered Name 註冊名稱：World Wide Fund For Nature Hong Kong 世界自然（香港）基金會
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HK$1.08 million 
has been granted to support projects 
in the Asian Waterbird Conservation 
Fund since 2005  
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Our Wetlands Work 


